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To prevent the candidates from skipping your emails, 
start writing the content with an intriguing subject line.

Instead of sending a generic email, personalize the 
beginning of your by using the readers’ name. If you are 
not sure of the name, you can mention the name of the 
individual who has referred him to your organization.
In the body section, get to the point and purpose. As 
you are ending the email, encourage the recipient to 
send you a reply.

This diagram has all the components of a good and 
effective email. 

Effective Email Components

As 90% of the internet users access their email regularly, you can use this form of marketing to get in front
of the potential candidates. You can use it to get in contact with the new talent or touch base with the old 
employees in your recruiting database. Now to get the most out of the email marketing strategy, you need
to devise an email that can lead to higher open rates. You might have the list of target employees, but here
is how you can make a good email.
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Refer Email to One Person
An email is more likely to be opened if it reads as it is directly written to 
the recipient. Use the first name of the receiver in the first line and write 
the body in a manner such that it only addresses one person.

Timing
It has been found that emails sent during the weekend have the highest 
open rates, as compared to the ones sent on weekdays, such as 
Tuesdays and Thursdays.

Graphics
Add some graphics in your email. You can either add the logo of your 
organization or a visual that announces the job posting or a vacancy.

Mobile Optimization
If your email does not read well on mobile, chances are many users are 
not going to read it. Optimize it for mobile as the majority of readers are 
going to check your email on their smartphone.

Fresh Contacts
Review the list periodically and remove all the inactive subscribers from 
your list. Update your list and add potential candidates to the list.

Segment Email List
By dividing your email list into categories, you will be able to send 
highly-focused email blasts, which leads to improvement in open rates.

Did you know that emails still have one of the highest return 
rates among all the marketing strategies? But how do you 
determine whether your email marketing efforts are 
effective or not?  

Track your email open rates. There are many mistakes that 
advertisers make while sending out the emails that bring 
down the results significantly. Some miss out on the subject 
line, while others don’t get on point in the entire content.
If your email open rates are low, it’s time to change your 
tactics.

But first, make use of A/B testing tools and test as many as 
variations of an email. Check your reach, subject lines, 
content, names, and sending times.

Choose a factor, clicks, opens, response rates, or any other 
element that defines success for you. You can also create
a winning campaign and automate it using an email 
marketing tool.

However, there are some other elements in an email that 
influence its open rate. Find them here:
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Irrespective of the size of your 
business, email marketing works.
If you have a database, we'll make it 
work for you!

BUILD YOUR LIST

Our experienced team understand 
how to best avoid those spam filters, 
lower bounce rates and ensure 
cleverly written subject lines tempt 
the receiver to open the email.

DO NOT SPAM

We'll help you create an email series 
to ensure your targetted audience 
receive valuable information about 
your organization, and your 
product/service.

EMAIL SERIES

Turnclicks Marketing is a fast growing and upcoming digital marketing agency operating on a global scale.
 
Our friendly team strive to ensure we identify, and meet our clients needs.
 
We'll help you gain the competitive advantage you deserve through the use of innovative digital solutions.  
 
So, why not let us take the load so you can concentrate on what's most important ... scaling your business and improving margins! 
 


